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Legislative Updates
 Bill SB975, HB551, SB1447 and HB982



SB975 signed into law as Act 62 on June 6, 2023
SB975 provides the parity in the tobacco regulatory structure by including e-cigarettes and e-liquids,
so the price of e-cigarettes do not entice young people, and prohibits online shipment of e-
cigarettes to anyone without a tobacco license.

Starting July 1, 2023

1. Prohibit online sales to anyone without a tobacco license.

2. Requires e-cigarette and e-liquid wholesalers and dealers to 
have a tobacco license.

3. Increases licensing and permitting fees.

Starting January 1, 2024

4. Adds 70% excise tax on the wholesale price of e-cigarettes 
and e-liquid products to be paid by wholesalers and dealers.

5. Requires retailers of e-cigarettes and e-liquids to have a 
tobacco permit.



Department of Attorney General FAQ on Act 62, SLH 2023



HB551
Would prohibit the sale of flavored tobacco products and the mislabeling of e-liquids as
nicotine free.

SB1447
Would reinstate county authority to adopt ordinances that regulate the sale of cigarettes, tobacco
products, and electronic smoking devices that do not conflict with and are more stringent than the
state law that govern smoking.

HB982
Would stabilize and increase funding for the tobacco enforcement unit within the Department of
the Attorney General for diligent enforcement efforts and to minimize the risk of losing the master
settlement agreement annual payments to the state.

Significant bills that did not pass in the 2023 Legislative Session
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HTQL and Prevention Updates

 2022 Hawaii Tobacco Quitline
 2022 My Life, My Quit
 2022 Escape the Vape Hawaii
 2023 Health Communication Media Plan 



The 
Department 

of Health 
Trust Fund 
Programs 

Updates

HTQL and Prevention Updates

 2022 Hawaii Tobacco Quitline



Highlights
 New landing page to engage public about 

HTQL services

 Shift to more traditional TV and Radio

 Healthcare Professional Campaign

Goals for 2022
 Shift from Priority to General

Population focus to increase overall 
enrollment

 Modify the marketing mix
 Reach 1.4% promotional enrollment



Communications Channels



HTQL Performance

2.9%
2.6%

2.2% 2.1% 2.0%

1.7%
1.5%

0.9%
1.1%

0.8%
1.1%1.0%

1.5%

2.0%

2.5%

3.0%

Estimated promotional reach, with 95% confidence interval

Precedes current media vendor contract

0.5%

0.0%
FY12 FY13 FY14 FY15 FY16 FY17 FY18 CY19 CY20 CY21 CY22

1.4% DOH
benchmark

Prepared by Professional Data Analysts | May 2023

943 adult 
tobacco 

users 
completed 

enrollments.

Promotional Reach increased from 0.8% in CY21 to 1.1% in CY22, but did not reach the 
CY22 goal of 1.4%



Registration reach increased for Hawai‘i & Maui counties in CY22

HTQL Performance

Prepared by Professional Data Analysts | May 2023



HTQL Performance
About 4 in 10 participants quit for 30+ days
after enrollment, an area for improvement

About 8 in 10 participants quit for 24
hours, meeting the benchmark

Prepared by Professional Data Analysts | November 2022

Presenter Notes
Presentation Notes
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 2022 My Life, My Quit



Goals for 2022

 The primary goal was to generate
engagement and awareness by prompting
people to click through to the My Life, My
Quit website.

 The secondary goal was to activate
engagement creating enrollment process.



MLMQ COMMUNICATION CHANNELS



MLMQ Performance

As reported by NAQC in 2022/2023 and prepared by Professional Data Analysts May 2023 

NAQC Quitlines
FY 2021 – 479 Total enrollments
• Average 9.21 per quitline

MLMQ HI
FY 2021 – 11 enrollments
FY 2022 – 19 enrollments
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 2022 Escape the Vape Hawaii



Goals for 2022
 The primary goal for the Escape the 

Vape message package was to reach 
at least 70% of the target 
population across all islands on media
channels.

 The secondary goal was to deliver 
the message creating prevention 
messaging to the target audience 
and exploratory engagement that 
would indicate message 
consumption



Television Spotify* YouTube
(Traditional & Connected TV*) (Streaming Audio)

Twitch*
(Gaming)

TikTok

Instagram Facebook Snapchat In-School*
(Out-of-Home)

EscapeTheVapeHI.com

Hawaii.MyLifeMyQuit.org

Join My Life,
My Quit

A multi-channel
approach, delivering

prevention messages
tocounterpro-vaping
imageryon channels
thatfeaturepro-vape

content.

ETVHI COMMUNICATION CHANNELS



ETVH Performance

Prepared by Rescue and Professional Data Analysts | May 2023

98% Teens Reached in HI
saw the Flagship on 1 or more channels

97% Teens Reached in HI
saw the Flagship on 1 or more channels

Broken Immunity Nicotine Brain 
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 2023 Health Communications Update



Media Plan – 2023

 The goal for 2023 HTQL 
program is to increase 
promotional reach to 
1.78%. 

 The primary goal for 2023 My 
Life My quit program is to 
generate engagement.

 The secondary goal is to 
generate awareness of the 
brand and messaging.

 The primary goal for 2023 
Escape the Vape program is 
to reach at least 75% of the 
target population across all
islands on media channels.

 The secondary goal is to 
deliver the message to the 
target audience which results 
in exploratory and active 
engagements by the target 
audience.
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